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ComputingCourse Overview

• Cambridge Technicals are vocational qualifications for students aged 
16+

• They’re designed with the workplace and progression to higher 
education in mind and provide a high-quality alternative to A Levels

• They are Equivalent in UCAS points to A-Levels.

• The main difference between a Vocational course and an A-level 
course is that it is unit-based, NOT final exam.

• This means that ee can build up our final grade over the whole 
course, rather than relying on what happens in the final exam.



ComputingCourse Overview

• Level 3 Digital Media consists of the following Units:
• Unit 1: Media Products and Audiences (Exam)

• Unit 2: Pre Production and Planning (Exam)

• Unit 3: Create a Media Product (Coursework)

• Unit 6: Social Media and Globalisation (Exam)

• Unit 20: Advertising Media (Coursework)
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Course Plan
Autumn Spring Summer

Year 12 Unit 1: Media 
Products and 
Audiences (Exam)

Unit 3: Create a 
Media Product

Unit 20: Advertising 
Media (Coursework)

Unit 3: Create a 
Media Product 
(Coursework 
Submission)

Unit 2: Pre Production 
and Planning (Exam)

Unit 2 Exam

Unit 20: Advertising 
Media (Coursework 
Submission)

Year 13 Unit 6 (Social media 
and Globalisation)

Re-submission of Unit 
3/20 Coursework 
units

Re-take of Unit 1/2/6 
Exams



ComputingAssessment

• Examined units (Units 1, 2 and 6):
• Near-Pass, Pass, Merit and Distinction.

• Internally assessed units (Units 3 and 20): 
• Pass, Merit and Distinction.

• Each Unit gives you points towards your Final Grade:
• Unit 1: 90 GLH

• Unit 2: 90 GLH

• Unit 3: 60 GLH

• Unit 6: 60 GLH

• Unit 20: 60 GLH



ComputingFinal Grade

• Pass, Merit, Distinction, Distinction*

• The final grade is calculated from points which are earned for each unit

• The overall grade is equivalent in Tariff Points to A-Levels
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Final Grade Calculator

• https://helesschool.sharepoint.com/:x:/s/ComputerScienceITDepart
ment2/EeM4qObSygxDpHYOpPJWYRgB4FCoDBkMQyho81xt6DxVaQ?
e=xIBbNt 

https://helesschool.sharepoint.com/:x:/s/ComputerScienceITDepartment2/EeM4qObSygxDpHYOpPJWYRgB4FCoDBkMQyho81xt6DxVaQ?e=xIBbNt
https://helesschool.sharepoint.com/:x:/s/ComputerScienceITDepartment2/EeM4qObSygxDpHYOpPJWYRgB4FCoDBkMQyho81xt6DxVaQ?e=xIBbNt
https://helesschool.sharepoint.com/:x:/s/ComputerScienceITDepartment2/EeM4qObSygxDpHYOpPJWYRgB4FCoDBkMQyho81xt6DxVaQ?e=xIBbNt
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Creating Digital Media Products 
“Digital media products” include:

• Posters, 

• Billboards, 

• Leaflets & Flyers,

• Newspaper adverts,

• Magazine covers, 

• Online Ads,

• Website pages, 

• Comic strips, 

• Videos etc…



ComputingInduction Tasks

• Your first NEA (coursework) is to design and create a media product.

• The first stage of which is to analyse existing media products.

• A “good” digital media product will appeal to; present information to 
and influence a target market

• Analysing existing digital media products can be a very useful way of 
understanding how they can be designed to be effective
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Example: Billboard Design

What makes this effective as a Billboard design?

Who is the designing targeting?

How are fonts and colours used to good effect?
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Who do you think this designing is targeting (age group, 
gender, demographic)?

What aspects of the design has led you to this decision?

How are fonts and colours used to good effect?

What information is presented to the customer, and why?

DVD/Blu-ray Cover
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Who do you think this designing is targeting (age group, 
gender, demographic)?

What aspects of the design has led you to this decision?

How are fonts and colours used to good effect?

What information is presented to the customer, and why?

Magazine Front Cover
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Who do you think this designing is targeting (age group, 
gender, demographic)?

What aspects of the design has led you to this decision?

How are fonts and colours used to good effect?

What information is presented to the customer, and why?

“Skyscraper” Web Banner Advert
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Who do you think this designing is targeting (age group, 
gender, demographic)?

What aspects of the design has led you to this decision?

How are fonts and colours used to good effect?

What information is presented to the customer , and 
why?

Induction Task 1: Analysis

1a) Find one example of a Digital Media 
product from the list below, copy and paste 
into a new document:

• Poster 

• Billboard

• Leaflet/Flyer

• Newspaper advert

• Magazine cover

• Online Ad

• Website page

1b) Analyse the product using the questions 
prompts on the right to explain WHY the 
product has been designed this way



ComputingInduction Task 2: Design

2a) “Indulge” is a new high-end chocolate brand that is launching in the 
UK. As a graphic designer, you have been asked to produce a visual 
identity for “Indulge”. The visual identity will be used on all packaging 
and promotional material. Present the concept art of 3 logos for 
“Indulge” (you may sketch or create on a computer).

2b) Evaluate your logos and suggest which you would move forward 
with.



ComputingInduction Task 3: Social Media Keywords
3a) Social Media is widely used as a platform for 
advertising. Find out the meaning of the following 
Keywords and learn them:

• Semantic Web 

• Search Engine Optimisation

• Sentiment analysis

• Brand Identity 

• Synergy 

• USP

• Folksonomy 

• Digital Natives

• Niche Audience 

• Mode of Address 

• Data Management 

• Hashtags

• Content metrics

• Google analytics

• Social media aggregation

3b) When creating a business or launching a new 
product a company will use social media to “capture” 
the attention of the public and lead them down the 
path to becoming invested in the company 
(purchasing products, attending events etc). This is 
known as the Social Media Sales Funnel.

Investigate the “Social Media Sales Funnel” and 
define the six stages below:

• Generate Leads 

• Build credibility 

• Stay top of mind

• Drive to the sweet spot 

• Strengthen relationship 

• Earn referrals


	Default Section
	Slide 1: Level 3 Digital Media
	Slide 2: Course Overview
	Slide 3: Course Overview
	Slide 4: Course Plan
	Slide 5: Assessment
	Slide 6: Final Grade
	Slide 7: Final Grade Calculator
	Slide 8: Creating Digital Media Products 

	Task 1: Analysis
	Slide 9: Induction Tasks
	Slide 10: Example: Billboard Design
	Slide 11
	Slide 12
	Slide 13
	Slide 14: Induction Task 1: Analysis

	Task 2: Design
	Slide 15: Induction Task 2: Design

	Task 3: Social Media Keywords
	Slide 16: Induction Task 3: Social Media Keywords


